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PREFACE 


The Alberta Economic Mission to Japan in September 1972 was 
comprised of representatives from sectors of private industry 
and representatives of the Government of the Province of 
Alberta. 


This report contains their relevant findings and recommenda- 
tions for avenues of increased trade between Alberta and Japan. 
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OBJECTIVES 


The overall objectives of the Alberta Economic Mission to Japan can best be summarized as follows: 


POLICY Clarify Japanese understanding of Alberta policies regarding the 
development of resources and industrial investment including tourist 
facility development. 


EXPORTS Develop opportunities for increased Alberta trade with Japan with 
particular emphasis on export of semi-processed, processed and 
manufactured products to Japan. 


INVESTMENTS Stimulate Japanese interest in participation in joint ventures and in the 
diversification of Alberta’s industry. 


MANPOWER & EMPLOYMENT, Gather intelligence on Japanese manpower and employment planning, 
RESEARCH & DEVELOPMENT — and the Japanese approach to research and development in industry. 


TOURISM Collect information on tourism facility developments in Japan and 
investigate Japanese interest in joint venture tourism facility develop- 
ments in Alberta. 

The basic purpose of the Mission was the achievement of an environment conducive to expanded and 

diversified economic relations between Alberta and Japan. Broadened trade development ties were explored 

and opportunities for Japanese participation in Alberta’s industrial growth were discussed. 


In the area of trade development, broader access for Alberta products to the still closely restricted 
Japanese markets were sought. 


In the field of Japanese participation in industrial development, emphasis was placed on two basic 


thrusts: 


the objectives of ensuring that our natural resources are not only 
exported in their primary form but are — whenever practical — further 
processed within the province; 


and 


the objective of ensuring Japanese investments in our province are 
structured to ensure major Canadian equity participation. 


Alberta intends to ensure the fullest opportunities for Canadian participation in the development of 
our industry. it is firmly hoped it will not be necessary for Canada or Alberta to adopt rigid controls on 
on foreign investments — such as those maintained by Japan and being imposed (particularly in the field 
of natural resources) by other countries as a reaction to foreign economic domination. 


LEADER OF MISSION 


Honourable Peter Lougheed, Premier, Province of Alberta 


Mr. Harry Hobbs, Executive Secretary to the Premier 


AGRICULTURE INDUSTRY TASK FORCE 


Head Hon. Dr. Hugh M. Horner, M.D. 
Minister, Dept. of Agriculture 


Deputy Dr. G. Purnell 
Deputy Minister 
Dept. of Agriculture 
Mr. Harry J. Hargrave 
Alberta Marketing Commissioner 


Red Meat Mr. Arthur J.E. Child 
President & Chief Executive Officer 
Burns Food Limited 


Beef Cattle & Semen Mr. Edwin A. McKinnon 
Rancher 

Livestock Feeds Mr. John Channon 
Chairman 


Alberta Grain Commission 


Swine Mr. Sten Berg 
Vegetables & Potatoes Mr. John K. Ilwabuchi 
President 


| & S Produce Ltd. 


Vegetable Oils Mr. Hugh H. Michael 
President 
Western Canadian Seed Processors Ltd. 


Honey, Egg & Egg Product Mr. Paul F. Pawlowski 
Manager 
Alberta Honey Producers Cooperative Ltd. 


RESOURCE INDUSTRY TASK FORCE 


Head Hon. William D. Dickie 
Minister 
Dept. of Mines & Minerals 


Deputy Mr. Werner J.M. Wenzel 
Assistant Deputy Minister 
Department of Industry & Commerce 


Oil, Gas, Sulphur Mr. D.C. Jones 
President 
Hudson’s Bay Oil & Gas Co. Ltd. 


Coal Mr. H.J. Irving 
President 
Manalta Coal Ltd. 


Coal Mr. P. Cullimore 
President 
Luscar Ltd. 

Oil, Gas, Petrochemicals Mr. G.A. Van Wielingen 
President 


Sulpetro of Canada Ltd. 


Oil & Gas By-Products & Petrochemicals Mr. J.P. Gallagher 
President 
Dome Petroleum Ltd. 


Metals & Minerals Dr. G.B. Mellon 
Deputy Minister, 
Dept. of Mines & Minerals 


INDUSTRY DEVELOPMENT TASK FORCE 


Head Hon. Frederick H. Peacock 
Minister 
Dept. of Industry & Commerce 


Deputy Mr. R.G. McFarlane 
Deputy Minister 
Office of Program Coordination 


Wood Products Mr. Arden Rytz 
Secretary-Manager 
Alberta Forest Products Association 


Lands & Forests Wood Products Mr. Robert G. Steele 


Director of Forestry 
Dept. of Lands & Forests 


Construction Mr. G.J. Pollock 
President 
Mannix Co. Ltd. 


Textiles Mr. Joseph Leinburd 
President 
Caravan Manufacturing Ltd. 


Electronics & Optics Mr. Hastings McMahon 
Housing & Development Mr. Ronald D. Southern 
President 


Atco Industries Ltd. 


Steel Mr. H.A. Irving 
President 
Irving Industries 
(Irving Wire Products Division) 


INVESTMENT & FINANCE TASK FORCE 


Heads Hon. Dr. Hugh M. Horner 
Minister 
Dept. of Agriculture 


Hon. Frederick H. Peacock 
Minister 
Dept. of Industry & Commerce 


Deputy . Mr. R.G. McFarlane 
Deputy Minister 
Office of Program Coordination 


A.F. Collins 
Deputy Provincial Treasurer 
Dept. of Treasury 


Mr. Donald H. Sheppard 
Chief, Planning and Intelligence Branch 
Dept. of Industry & Commerce 


Mr. Jerome Reyda 
President 
Five Star Petroleum & Mines 


Mr. Ron Dalby 
Vice-President 
Canadian Utilities Ltd. 


MANPOWER/EDUCATION, SCIENCE, 
RESEARCH & DEVELOPMENT TASK FORCE 


Head Hon. Dr. A.E. Hohol 
Minister 
Dept. of Manpower & Labour 


Dr. E.J. Wiggins 
Director of Research 
Research Council of Alberta 


Deputy 


Head 


TOURIST FACILITY DEVELOPMENT TASK FORCE 


Hon. R.W. Dowling 
Minister 
Dept. of Consumer Affairs 


Mr. Donald A. Hayes 
Executive Director 
Alberta Government Travel Bureau 


SUPPORT FORCE 


Mr. James Cowie, Mission Coordinator 
International Marketing Branch 
Dept. of Industry & Commerce 


Mrs. Laverna Salloum, Executive Assistant 
Bureau of Public Affairs 


Mr. D. Pettit, Information 
Service, Dept. of Agriculture 


FEDERAL GOVERNMENT REPRESENTATIVE 


Mr. W. Mackenzie Hall 
Dept. of Industry, Trade & Commerce 


AGRICULTURE TASK FORCE 


Head Honourable Dr. Hugh M. Horner, M.D., 
Minister, Department of Agriculture. 


Deputy Dr. G. Purnell, 
Deputy Minister 
Department of Agriculture. 
Objective 
Follow-up Activities 
Information File 


Japan Meetings 


Special Reports 


AGRICULTURE TASK FORCE 


OBJECTIVE: 


The objective of the Agriculture Task Force was 
to examine the market potential for Alberta agri- 
cultural products in Japan. It was also intended to 
explore substantial long term market arrangements to 
serve as a basis for expanding Alberta agricultural 
production and processing, thus increasing and stabi- 
lizing the agricultural income of the Province. 


SUMMARY AND FINDINGS: 


The Agriculture Task Force met with officials 
from the Japanese Ministry of Agriculture, producer 
:o-operatives, trading companies, quasi-government 
25 and the Chamber of Commerce. Initially the 
full task force met with officials, then divided into 
small groups for more detailed discussion. 

Although the official Japanese Government 
projection is for 90 per cent self sufficiency in food 
roduction, unofficial statements indicated that be- 
ginning about 1975 Japan will have to import 25 per 
cent of her food requirements. It is expected the 

tion of the Japanese Government and Food 
ey will change significantly with regard to tariff 
and non-tariff trade barriers, thereby enhancing 
market opportunities for agricultural products from 


A ii yerta 


Meetings in Japan revealed there are expanding 


markets for Alberta pork, beef, honey, rapeseed, 
wool, feed grains and prepared feeds, malt, de- 
hydrated alfalfa, breeding livestock and semen. 
Future market opportunities will include mayonnaise, 


pickled eggs, potato granules, reconstituted French 
Fries, and specialty foods. 

Despite keen competition from other countries, 
the rate of Japanese growth and Alberta’s ability to 
yrovide quality food products in volume will make it 
possible for this Province to obtain a significant 

rtion of these markets. 

Rapidly changing levels and distribution of 
income, age, and number of people, coupled with 
Westernization of consumer tastes present a challenge 
to Alberta to effectively participate in Japan’s 
market. During the Mission, Japanese interests indi- 
cated concern for establishing long term contracts to 
assure continuity, volume of supply and quality with 
price stability. This is in accord with. Alberta’s 
interest in long term agricultural export contracts, 
minimizing the chance of such products flooding the 
Canadian domestic market. Japanese firms expressed 
much interest in joint ventures in agricultural 
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processing and distribution operations in Alberta. 
This could be very helpful in providing risk capital, 
assuming Alberta could maintain management con- 
trol. 


FOLLOW-UP: 


Immediate action was taken to capitalize on the 
contacts and findings of the September Mission. In 
fact, Agriculture Task Force follow-up began before 
the Mission was completed. Four representatives of 
the Task Force'met individually with private interests 
to pursue in detail, market prospects for specific 
commodities. 

Upon return to Alberta, Dr. Horner issued a 
press statement followed by a press conference 
regarding the Mission. On October 31, 1972, the Task 
Force gave a first-hand report to the Alberta 
Marketing Council involving Chairmen and secretaries 
of the Marketing Boards and Commissions, and 
officials of the Department of Agriculture. In 
addition, each industry member of the Task Force 
reported directly to interested companies and com- 
modity associations. 

Following the Mission to Japan, trade missions 
from several Japanese companies visited Alberta. 
Other officials are expected in 1973. Representatives 
of the Department of Agriculture have been in Japan 
for follow-up discussions. Within the past year, six 
Japanese companies have established offices in Cal- 
gary, and since the Mission, there has been steady 
communication between Albertans, and officials of 
Japanese government and industry. 

Within the Department of Agriculture, 
specialized working teams have been established to 
facilitate and co-ordinate future contacts between 
Alberta and Japan. These teams deal with red meat, 
livestock, feed grains and specialty products, pro- 
viding linkage within the Department between market 
development and production. Meetings were held 
with the Alberta Red Meat Export Council, repre- 
sentatives of visiting Japanese trading companies, and 
private Alberta and Canadian companies. 

Alberta has continued to take the lead in 
working with the four western provinces and in a 
national committee to prepare plans for improved 
agricutural export development systems. The Minister 
of Agriculture and the Department are reviewing 
possiblities of establishing an agricultural commodity 
export agency to facilitate trade through provision of 
credit, insurance, documentation and information 
systems. 


INFORMATION FILE 


Information gathered in preparation for the 
Mission, during the Mission and since the Mission, has 
greatly enhanced the knowledge of Alberta producers 
and government officials regarding the trade potential 
and investment opportunities which exist with Japan. 
Japan’s buoyant economy, the rising per capita 
income, and most important the thoughts and trends 
of the Japanese people are indicators that future ties 
between Japan and Alberta can be extremely impor- 
tant for Alberta’s economy. However, in order to 
negotiate trade agreements and investment ventures 
which are beneficial to all Albertans, a thorough 
knowledge must be acquired of Japan. Japan's 
economy, Japanese import and export statistics, 
investment characteristics, tariff and non-tariff bar- 
riers to trade, trading procedures, government policies 
and other circumstances which indicate Japanese 
actions, must be carefully studied. To assist in making 
Alberta knowledgeable about Japan, an information 
file has been established on Japan within the 
Department of Industry and Commerce. This file is 
commonly referred to as the ‘Japan Desk”’. 

The Japan Desk is structured similar to the 
Mission Task Forces which were organized for the 
Mission. Accordingly one section is for Agricultural 
commodities. 


Agriculture 


A-1 Red Meats — data on Japan’s meat production 
and consumption, wholesale and retail 
prices, diets and changing eating habits in 
Japan, distribution methods, Alberta ex- 
port opportunities and other. 


A-2 Beef Cattle and Semen— articles on export 
opportunities, tariff rates, quota system, 
health regutations, transportation methods 
and others. 


A-3 Livestock Feeds— information on types of 
feeds which have import potential in 
Japan, tariff rates on livestock feeds, 
suppliers for the Japanese market, import 
statistics and others. 


A-4 Swine — market opportunity, wholesale and 
retail prices in Japan, supply and demand 
conditions, buying procedures, trading 
companies interested in pork and others. 
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A-5 Vegetables and Potatoes — articles on consumer 
tastes, Convenience food trend, market 
supply difficulties, import opportunities 
existing and others. 


A-6 Vegetable Oils— production and consumption 
statistics, demand for processed or unpro- 
cessed products, tariff rates, import op- 
portunities, competition and others. 


A-7 Honey — import statistics, market oppor- 
tunities, and others. 


A-8 Poultry and Poultry Products,— general market 
information. 


A-9 Open File — numerous articles, magazines and 
newspaper clippings on agricultural pro- 
ducts not already mentioned, food re- 
quirements, production capacity, food 
buyers, trading companies, agricultural 
government officials, trade index infor- 
mation and other sources of data which 
pertains to Agricultural products and 
Japan. 


NOTE: For Assistance On How to Obtain Informa- 
tion Contained Within The Japan Desk, Please 
Refer To The Section Of This Report Entitled 
Japan Information File — ‘Japan Desk.”’ 


JAPAN MEETINGS 


Japanese companies, associations and govern- 
ment officials showed an enthusiastic desire to discuss 
the possiblities of importing more agriculture com- 
modities from Alberta. An indication as to how 
important the discussions were, was illustrated by the 
number of company presidents, vice-presidents, di- 
rectors and high ranking government officials who 
were at the meetings. By talking directly to the policy 
makers, the meetings proved of additional benefit to 
Alberta mission members. For purposes of this 
Report, a list of the companies and government 
departments who held meetings with Alberta repre- 
sentatives is recorded. As many of the meetings were 
held at similar times and at different locations it was 
necessary for the Agriculture Task Force to separate 
into small groups for a number of the discussions. 

The meeting schedule which is outlined on the 
following pages shows that Alberta Agricultural 
representatives attended twenty-five meetings which 
included discussions with more than seventy-five 
representatives of companies, organizations, and 
government departments. 


SUBJECT 


Vieat 


Import of Livestock 


Japan Agriculture 


Policies 


import of Feed 


Import of Oilseeds 


Vegetable Oils 


MEETING SCHEDULE — AGRICULTURE TASK FORCE 


September 4, 1972 
ATTENDANCE 


Yoshio Tanaka, Vice-President, 
Japan Meat Conference 


Dr. J. Nakazawa, Managing 
Director 


H. Honda, Secretary General 
Dr. G.R. Purnell, H.J. Hargrave, 
A.J.E. Child, E.A. McKinnon, 
S. Berg 


S. Nosawa, Vice-President, 
Nosawa & Company Ltd. 


H.J. Hargrave, E.A. McKinnon, 
J. Channon, S. Berg 


Y. Yoshioka, Director, 
International Dept. Economic 
Affairs Bureau 

Ministry of Agriculture 


All task force members 


S. Kawada, President, Japan 
Feed Manufacturers Association 


H. Saito, Manager, Material Dept. 
J. Channon 
S. Takai, Executive Director 


Japan Oilseed Processors 
Association 


H. Higashimori, Director 
H.H. Michael 


Y. Sakaguchi, President, Nisshin 
Oil Mills Ltd. 


Dr. K. Yasuda, Chief, Planning 
Development 


H.H. Michael 


Honey 


Honey 


SUBJECT 


Food Products 


Vegetable Oil 
& Meat 


Livestock Feed 


Vegetables 


General 
Agriculture 


Honey Corporation 
P.F. Pawlowski 
J. Lachter, Heine Bros. 


P.F. Pawlowski 


September 5, 1972 
ATTENDANCE 


Tetsuyama, Managing Director, 
Tokyo Maruichi Shoji 


All task force members 


T. Mizuta, Vice-President, 
Ataka & Co. 


M. Agata, Chief, American & 
Europe Section, Overseas Dept. 


K. Yuubi, Manager, Feed & 
Livestock Dept. 


K. Yamane, Chief, Feed & 
Livestock Section 


Dr. G. Purnell, H.J. Hargrave, 
A.J.E. Child, S. Berg, 
H.H. Michael 


A. Maetani, Manager, 
Kanematsu-Gosho Ltd. 


J. Channon 

H. Shimanori, Director, Foreign 
Trade Dept., Japan Cold 
Storage Ltd. 

T. Mizuno, Manager 


J.K. lwabuchi 


G. Maruyama, Managing Director. 
C. Itoh & Co. 


K. Yamazaki, Manager, Meat 
& Livestock Dept. 


SUBJECT 


Agriculture 
Products 


Red Meat 


Y. Ichibashi, Chief, Livestock Frozen Meat 
Dept. & Meat 

Y. Miyazawa, Manager, Feedstuff 

Materials Dept. 


M. Kitamura, Chief, Feedstuff Agriculture 
Materials Dept. 

M. Utsubo, Manager, Provisions 

Dept. 


F. Moroto, Chief, Provisions 
Dept. 


A. Yamato, Chief, Provisions 

Dept. 

T. Hagimori, Chief, Oil & SUBJECT 
F ; | 
cones Livestock 


T. Miki, Chief, Oil & Fat Dept. 


N. Suzuki, Area Manager, 
Corporate Planning 


|. Nomura, Chief, Foodstuff 
; Agriculture 

Planning 

Hon. Dr. H.M. Horner, 

Dr. G. Purnell, H.J. Hargrave, 

A.J.E. Child, J. |lwabuchi, S. Berg, 


P.F. Pawlowski eed & 


Livestock 


September 6, 1972 
ATTENDANCE Swine 


M. Mihashi, President 


H. Ilwashita, Managing Director, 
National Federation of 
Agriculture Cooperatives 
Association & Unicooperative 
Japan 


Livestock 


Hon. Dr. H.M. Horner, Dr. G. 
Purnell, H.J. Hargrave, A.J.E. 
Child, J. |lwabuchi, S. Berg, 
P.F. Pawlowski 


Vegetable Oils & 


Maruyama, General Manager, 
Egg Products 


©, lhieln £2 (Co. 


A.J.E. Child 
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K. Katsuta, Chief, Frozen 
Produce Section, Farm & Sea 
Production Dept. Nozaki & Co. 


S. Berg 


Sumitomo, Produce & 
Fertilizers Division 


All task force members 


September 7, 1972 
ATTENDANCE 


K. Okada, President, Livestock 
Industry Promotion Corp. 


Hon. Dr. H.M. Horner, 


Dr. G. Purnell, H.J. Hargrave, 
AES Child 


K. Kodama, Manager, Grain and 
Livestock Dept., Mitsui & Co. 


All task force members (except 
S. Berg) 


M. Hattori, Director, Nihon 
Nosan Kogyo Co. Ltd. 


Daito, Manager, Foreign Dept. 
E.A. McKinnon, J. Channon 
Central Swine Breeding Station, 
National Federation of 
Agricultural Cooperative 
Association 

S. Berg 

Ibaragi Branch Station, 

Shirakawa Livestock experimental 


station, Ministry of Agriculture 


Bob Matsuura, Canadian 
Embassy 


S. Berg 


Q.P. Corporation 


H.H. Michael, P.F. Pawlowski 


SUBJECT 


General 


September 8, 1972 
ATTENDANCE 


S. Awano, Managing Director, 
General Manager of Produce 
Div., Marubeni Corporation 


T. Tanaka, Director, Marubeni 
Corporation 


Z. Akiyama, General Manager, 
Produce Administration Dept., 
Marubeni Corporation 


|. Koarai, Assistant General 
Manager, Produce Development 
Dept., Marubeni Corporation 


M. Tanaka, General Manager, 
Grain Dept., Marubeni 
Corporation 


J. Amano, Assistant General 
Manager, Grain Dept., Marubeni 
Corporation 


1. Mizusaki, Manager of Grain 
Sec., Marubeni Corporation 


A. lo, Assistant Manager of 
Oilseeds Sec., Grain Dept., 
Marubeni Corporation 
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General 


H. Sugai, Manager of Agricultural 
Products Sec., Marubeni 
Corporation 


Y. Kobayashi, Manager of 
Foodstuff Sec., Marubeni 
Corporation 


K. Doi, General Manager., 
Feedstuff, Llvestock & Meat 
Products Dept., Marubeni 
Corporation 


T. Tanaka, Assistant to General 
Manager, Feedstuff Livestock 
& Meat Products Dept., 
Marubeni Corporation 


S. Nitta, Manager of Feedstuff, 
Livestock & Meat Products Sec., 


Marubeni Corporation 


All task force members (except 
A.J.E. Child) 


Keidanren, Japan Chamber of 
Commerce & Industry 


All task force members 


SPECIAL REPORTS 


The “Japan Desk’ contains numerous articles and publications pertaining to 
Agricultural commodities and Japan. Included within this array of material are a number 
of “special reports’’ which may be exceptionally beneficial to those who want to know 
more about the Japanese market. The following special reports are located in the Japan 
Desk and may be obtained upon request. 


JAPAN’S POTENTIAL MARKET FOR MEAT 
published by the Japan External Trade Organization December 1972; 20 pages. 


JAPAN’S POTENTIAL MARKET FOR FROZEN FOOD 
published by the Japan External Trade Organization October, 1972; 14 pages. 


JAPAN'S POTENTIAL MARKET FOR MILK PRODUCTS 
published by the Japan External Trade Organization July 1972; 12 pages. 


JAPAN’S POTENTIAL MARKET FOR PROCESSED TOMATO PRODUCTS 
published by the Japan External Trade Organization February 1973; 12 pages. 


JAPAN — AN AGRICULTURE, FISHERIES AND FOOD MARKET FOR CANADA 


by C.D. Caldwell, Commercial Secretary — Tokyo, The Department of Industry, 
Trade and Commerce, August 1972; 30 pages. 


JAPAN’S FOOD IMPORTS IN INTERNATIONAL COMPARISON 
published by The Japan Merchandise Dept. June 1972; 21 pages. 
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RESOURCE INDUSTRY TASK FORCE 


OBJECTIVE: 


The objective of the Resource Industry Task 
Force was to explore long term marketing agreements 
and investment opportunties with Japan. 


SUMMARY & FINDINGS: 


Task force members met with senior govern- 
ment officials from the Minister of Trade and 
Industry, industry and trading companies. The task 
force members split up into small discussion groups 
concerning themselves with specialized topics on the 
various commodities. 

Alberta exports of coking coal are contracted 
for 4 MM tons per year, but some producers are 
having difficulty in meeting their commitments. The 
prospects for a substantial increase in export is 
marginal, but the Japanese may wish to increase the 
Canadian share of their total requirements by 30% by 
1975, which would equal a total Canadian export to 
20 MM tons. Therefore, the additional export 
potential would be 8 MM tons per year. 

Japan has 90 MM tons of coking coal under 
contract in 1975 while their expected consumption 
will be 68.5 MM tons, or approximately 20 MM tons 
in excess of requirement. The largest competitor for 
coal exports similar to Canadian coal is Australia, but 
the low sulphur content of Alberta coking coal makes 
it desirable. 

Japan will reduce its production of steam coal 
from 28 MM tons to 20 MM tons by 1975, and at 
present has an embargo on foreign coal for power 
generation. 

Japan expects to increase its crude oil imports 
by 27% to 5.6 million B/D by 1976, and intends to 
cover up to 30% of its imports from sources where 
Japanese companies are joint venture participants. 
The Japanese are interested in participating in the 
Athabasca oil sands development. Equity and joint 
financing is available and they are anxious to begin 
negotiating for a position. A similar opportunity 
exists for petrochemical development, but their 
interest will depend on world trade developments in 
petrochemical products and development of transpor- 
tation systems to the West Coast, such as a pipeline to 
Prince Rupert. Japan’s present imports of 250,000 
tons of L.P.G. per annum could increase by 200,000 
tons if available. The short term outlook for the 
exports of petrochemicals to Japan is not favourable, 
but a forecast shortage in the mid-70’s offers a 
significant potential for Japanese joint venture negoti- 
ations now. 

. Japan protects its sulphuric acid industry by a 
series of restrictive trade barriers. It produces most of 
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its sulphuric acid from uneconomical pyrite roasting, 
and with one exception will not permit the use of 
elemental sulphur to produce acid. Japan is the 
world’s 4th largest consumer of sulphuric acid, and is 
self sufficient in its production. It is expected that 
Japan will change its attitude and become a good 
market for elemental sulphur, despite their current 
“official’’ attitude. 

The Japanese are non-commital in their discus- 
sions on the establishment of a steel industry in 
Alberta. Major Japanese steel producers are currently 
not too familiar with Mini-Steel plants, and have only 
begun to develop their own technology to compete 
with Germany and the United Kingdom. 


RECOMMENDATION: 


Pressure should be exerted by senior govern- 
ments to eliminate the embargo on steam coal, and to 
exploit our low sulphur content steam coal for the 
Japan market. Alberta should keep well informed on 
the Japanese production of formed coke. 

Prevail upon the Japanese government to 
eliminate import duties on elemental sulphur, analyse 
the feasibility of establishing a sulphur terminal with 
remelt facilities in Japan, and maintain a close eye on 
the pyrite based sulphuric acid producers in Japan in 
their struggle for survival against elemental sulphur. 

Inform the Japanese on Athabasca Oil Sand 
Development policy immediately upon it. being 
established by the Alberta Government. 

Institute a detailed study of the overall petro- 
chemical industry vis-a-vis the Alberta environment. 

Inform the propane industry of Japan’s interest 
in increasing L.P.G. imports. 

Make a further evaluation of market potential 
and iron ore bodies, in close cooperation with 
Japanese interests. 

Institute a programme of recovery and upgrad- 
ing of mineral by-products from the Oil Sands. 


FOLLOW-UP: 


A Japanese mission interested in bentonite 
deposits visited Alberta in November, 1972. Sales 
negotiations are under way. 

A Japanese trading company is formulating a 
proposal for a ‘‘mini-sponge iron’ steel producing 
plant (500,000 S.T. per annum) to feed existing steel 
mills now operating on expensive scrap iron. 

A detailed proposal to develop a 2 million ton 
per annum coal deposit will be made by a Canadian 
coal company on behalf of a Japanese consortium, 
represented by a trading company. 


A Petrochemical Mission visited Alberta to 
discuss specific joint ventures for the production of 
intermediates. The mission met with officials of the 
Department of Industry and Commerce, Mines and 
Minerals, Manpower and Labour, as well as with 
Industry. Products discussed: Ethylene Dichloride, 
Ethylene Glycol, Ethyl Benzene, Methonal, Anhy- 
drous Ammonia, Synthetic Protein, Buty! Rubber 
etc. A thorough analysis followed by proposals will 
be made by the end of 1973. 

Sulphur — A major trading company has moved 
two shiploads of slated sulphur from Alberta to 
Japan. Japan is developing a healthy sulphur shortage 
and have imported more than 50,000 L.T. of sulphur 
from Canada, Mexico and the Middle East from 
November of 1972, to May 30, 1973. 


INFORMATION FILE 


As was the case regarding the information file 
for agriculture commodities, the Resource Industry 
File is organized according to the Japan Mission Task 
Force. The file was established to assist those in 
Alberta who want information on Japan’s demand for 
oil, coal, sulphur, petrochemicals, oil and gas by- 
products, metals and minerals and for those who are 
trying to establish whether or not Japan is interested 
in entering into investment ventures in specific 
resource industries in Alberta. The file contains 
articles and reports received from the mission 
members, Japanese companies, and Japanese, Canadi- 
an and Alberta government sources. 


B. RESOURCE INDUSTRY 


B-1 Oil— statistics on Japan oil imports, oil 
suppliers to Japan, exploration activities 
Japan is involved in, oil consumption and 
others. 
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B-2 Coal — information on coal contracts in Japan, 
coking coal requirements, import. sta- 
tistics, coal suppliers to Japan, standard 
of coal needed, forecast on coking Coal 
Demand and Supply and others. 


B-3 Sulphur — complete description of the Sulphur 
industry in Japan, prices, tariffs, produc- 
tion statistics, consumption, standards 
and uses. 


B-4 Petrochemicals, Oil and Gas By-Products — 
import statistics, demand, investment po- 
tential, production capacity and others. 


B-5 Metals and Minerals — Japanese government 
policies on importing unprocessed ma- 
terials, standards required, tariffs, import 
statistics, production, and others. 


NOTE: For Assistance On How To Obtain Informa- 
tion Contained Within The Japan Desk, 
Please Refer To The Section Of This Report 
Entitled Japan Information File — ‘Japan 
Desk”. 


JAPAN MEETINGS 


The fact that Alberta coal producers are 
extremely dependent upon the Japanese market was 
evident in the number of meetings Alberta Resource 
Industry Task Force members had with Japan's coal 
importers. Market opportunities for Alberta’s sulphur 
reserves were also discussed and meetings on invest- 
ment opportunities which exist in Alberta, high- 
lighted many of the Resource Industry meetings. 
Thirty meetings were scheduled for the Alberta 
mission members in which eighty individual Japanese 
representatives of companies, associations and govern- 
ment departments attended. 


SUBJECT 


Coking Coal 


Coal & Oil 


rolcies 


Coal & Ojl 


Non-ferrous Metals 
& Sulphur 


SUBJECT 


Coking Coal 


Coal 


MEETING SCHEDULE — 


RESOURCE INDUSTRY TASK FORCE 


September 4, 1972 
ATTENDANCE 


T. Katsuya, Director, 
Steel-Coordinating Division, 
MITI 


P. Cullimore, J.H. Irving 


Hiroshi Toyama, Director 
General, Minerals, Oil & Coal 
Mining, MITI 


Hon. W.D. Dickie, Dr. Mellon, 
P. Cullimore, J.H. Irving, G.A. 
Van Wielingen 


Toyama, Director General, 
Minerals, Oil and Coal Mining, 
MIT! 


G.A. Van Wielingen 


Kumio Asakura, Deputy 
Director, Mining Industry 
Division, Mineral, Oil and Coal 
Mining Bureau, MITI 


Dr. B. Mellon 


Joyoshima, Director, Oil 
Development Division, MITI 


D.C. Jones, G.A. Van Wielingen 


September 5, 1972 
ATTENDANCE 


Y. Fujimoto, Manager, Steel 
Industry Raw Materials Dept., 
C. Itoh & Co. Ltd. 


Hon. W.D. Dickie, 


R.G. McFarlane, Dr. G.B. Mellon, 
D. Sheppard 


T. Mizuta, Executive 
Vice-President and Director, 
Ataka & Company 
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Coal 


Bentonite 


Oil 


Oil 


SUBJECT 


Coal 


Harada, Chief Geologist 
Sakal 


Nakamura, Deputy Manager, 
Resource Development Office 


Dr. G.R. Purnell, P.J. Cullimore, 
J.H. Irving 


T. Nemoto, General Manager, 
NKK 


S. Kametaka, Kobe Steel 
Coordinators of Canadian Coals 


H. Kondo, NKK 
T. Kakite, NKK 


Moriyasu, Kobe Steel 
Coordinators of Canadian Coals 


P.J. Cullimore, J.H. Irving 


K. Tsuji, Managing Director, 
Tominaga Boeki Kaisha Ltd. 


Dr. G.B. Mellon 


J. Taguchi, Managing Director, 
Okura Trading Company 


K. Abe, Chief, Second Section, 
Steel Export Department 


T. Kikuchi, Assistant General 
Manager, Business Development 
Dept. 


D.C. Jones 


Dr. Kawamoto, Manager 
Director, Kyushi Oil 
Development Co. Ltd. 


G.A. Van Wielingen 


September 6, 1972 
ATTENDANCE 


|. Nagasawa, Manager, Coking 
Coal Section, Mitsubishi 
Corporation 


P.J. Cullimore, J.H. Irving 


Coal 


Coal 


Oil, Gas, LPG, 
Sulphur 


Metallic (Non- 
Ferrous) Minerals 


Oil 


Oil 


Oil & LPG 


SUBJECT 


Oil, 
Petrochemicals 


Y. Obinata, Director & 
Executive Manager, Raw 


Materials, Toyo Menra Kaisha Coal & Oil 
Ltd. Resources 
Kato 
Hara 


P.J. Cullimore, J.H. Irving 


T. Byakuno, Manager Coking 


Sulph 
Coal Dept. Sumitomo Ce 


T. Ida, Deputy Manager, Coking 
Coal Dept. Sumitomo 


J. Arai, Deputy Manager, Coking 
Coal Dept., Sumitomo 


P.J. Cullimore, J.H. Irving 


H. Tamura, Deputy General 
Manager Chemicals, Mitsubishi 


E. Yoshizaki, Manager, 
Petroleum Dept. 


K. Terato, Gas & Carbon Dept. Coal 


T. Horiuchi, Chemicals, 
Mitsubishi 


1. Furutani, Manager, Chemicals 
Mitsubishi 


G.A. Van Wielingen, D.C. Jones 


T. Arisaka, Non-ferrous Ores & 
Metals Division, Sumitomo 


T. Yamada 
Dr. G.B. Mellon 


Okada, President Japex 


Coal & Metallic 


G.A. Van Wielingen Minerals 


Sumitomo (Energy Resource 
Development Office) 


G.A. Van Wielingen 


Mitsubishi Corporation (Oil, 
Chemicals, Plastics) SUBJECT 


G.A. Van Wielingen Raeterract 


Metals 


September 7, 1972 


ATTENDANCE Riera 


Marubeni (Natural Resource 
Division) 
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G.A. Van Wielingen 


Kunie Ikegami, General Manager, 
Petroleum Dept., Mitsui 


Hon. W.D. Dickie, A. Collins, 
Dr. G.B. Mellon, W. Wenzel, 
P.J. Cullimore, J.H. Irving, D.C. 
Jones, G.A. Van Wielingen, J. 
Gallagher, J. Reyda 


Hamada, Sulphur Supply 
Committee, MIT 


Hiratsuka 
Japan Paper Association 


Japan Chemical Fibres 
Association 


Jujo Paper Company 


Japan Sulphur Disulfide Paper 
Association 


D.C. Jones, W. Wenzel 


T. Uesugi, Director & Assistant 
General Manager, Iron, Steel, 
Marubeni 


T. Hayashi, Manager, Coal 
Section 


T. Mori, Assistant General 
Manager, Coal Dept. 


Hon. W.D. Dickie, P.J. Cullimore, 
J.H. Irving 


M. Nakanishi, General Manager, 
Coal Dept., Mitsui 


P.J. Cullimore, J.H. Irving 


T. Uesugi, Assistant General 
Manager, Marubeni 


P.J. Cullimore, J.H. Irving, 
Dr. G.B. Mellon 


September 8, 1972 
ATTENDANCE 


Y. Hiratsuka, President, Metallic 
Mineral Exploration Agency 


Dr. G.B. Mellon 
Keidanren 


Japan Chamber of Commerce 


Alberta’s Metallic 
Minerals Resources 


Alberta Resources 
Keidanren 


Nemoto 


Hon. W.D. Dickie, 
Dr. G.B. Mellon 


L. Omoto, President, Mitsui 
Mining & Smelting 


Japan Mining Industry 
Association, Overseas 
Development Committee 


Dr. G.B. Mellon 


Dr. T. Arai, Dowa Mining 
Company Ltd. 


Dr. G.B. Mellon 


SPECIAL REPORTS 


TASK FORCE REPORT ON COAL 
by -P.J. Cullimore 
R.N. Dalby 
J.H. Irving 
December 1972; 8 pages 


SULPHUR REPORT 
by Mr. Hiroshi Hirata 
Director and General Manager 
Inorganic Chemical Department 
Mitsui and Co. Ltd. 
September 7, 1972; 23 pages 


JAPAN — A SULPHUR MARKET STUDY 
by Werner J.M. Wenzel 
Assistant Deputy Minister 


Dept. of Industry & Commerce 


1972; 16 pages 
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Head 


Deputy 


INDUSTRY DEVELOPMENT TASK FORCE 


Honourable Frederick H. Peacock, 
Minister, 

Department of Industry and Commerce 
Mir. R.G. McFarlane, 

Deputy Minister, 

Office of Program Coordination 
Objective 

Summary and Findings 
Recommendations 

Follow-Up 

information File 


Japan Meetings 


Special Reports 


23 


INDUSTRY DEVELOPMENT TASK FORCE 


OBJECTIVES: 


To develop opportunities for increased Alberta 
exports of processed and manufactured products to 


Japan. 


SUMMARY & FINDINGS: 


Members of the task force have found that 
prior to their meetings the Japanese, although 
generally knowledgeable about Alberta, had not been 
well versed about many of this Province’s capabilities 
and resources. 

Japan, a strong exporter, has accumulated a 
sufficiently large amount of foreign currency reserve 
that it must urgently even up its world trade relations 
or face revaluation of the yen. Accordingly the 
Japanese were found to be very receptive to 
reasonable trade proposals and are very interested in 
pursuing business opportunities with Alberta. 

Prior to these meetings, the Japanese, who must 
import at least 50% of their wood product require- 
ments, had not seriously considered purchasing from 
Aijberta, but are now aware of the amount of lumber 
available here and that it can be economically 
delivered to them, despite having to cross the 
Rockies. The Japanese construction industry is now 
adopting the 2 x 4’ wood frame type construction, 
common in Canada, which will reduce the labour 
content but increase the material position of house 
costs, and great interest was also expressed in our 
prefabricated houses. Samples of various synthetic 
woods, fibreboard, chipboard, etc. have since been 
forwarded to Japan for testing and evaluation on how 
they stand up to their humid climate. 

Preliminary discussions were held with senior 
representatives of the Japanese textile industry on the 
feasibility of establishing a textile mill in Alberta, and 
some type of joint venture operation looks promising. 
A finishing mill, one which allows the spinning and 
weaving to be done elsewhere, is considered to be the 
most practical approach. Members also discovered 
that Japan now represents a growing market for high 
quality ready made fashion garments and specialty 
apparel. 

The feasibility of establishing a steel mill in 
Alberta was discussed with various companies and the 
economics of a ‘’mini-mill’’ to produce wire rod, 
skelp and pipe are now being studied. 

Interest was shown by a large chemical organi- 
zation to establish a specific type plant in Alberta, 
their interest being in selling the machinery and 
taking royalties on patented equipment. They would 
relinquish their U.S. market in favour of a Canadian 
supplier if such a venture was established. 
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There was little or no opportunity for trade by 
Alberta manufacturers in the electronic industry, but 
there was the possiblity of a joint venture with an 
Alberta partner in sophisticated electronics equip- 
ment, especially aircraft electronics. 


RECOMMENDATIONS: 


Alberta should become involved in the com- 
mittee for the formulation of standards for lumber in 
Japan. 

Research in the textile area, on labour costs, 
availability of potential market areas, tax incentives, 
should be undertaken by the Province. 

Feasibility studies on a non-integrated mini- 
steel mill, using scrap as raw material should be 
instituted. 


FOLLOW-UP 


The Japanese are being sampled with wood 
products, such as flakeboard, and 2 x 4 studs, and 
discussions are being held regarding the supply of 
wood pulp from Alberta to Japan. 

Sampling of garment lines to trading companies 
have been requested. 

An Alberta company has sold two prefabricated 
houses to a Japanese building cooperative. The 
company is using these houses, which were erected 
in a Tokyo suburb, for special technical test purposes 
and to test market reaction. 

The Japanese company expects a market de- 
mand of about 1,000 prefabricated homes as used and 
built in Canada. This project is being followed up by 
the manufacturer and the Alberta Government office 
in Tokyo. 


INFORMATION FILE 


The information file for Industry Development 
is comprised of the following categories. As this 
Report is being written the greatest amount of data 
collected for this section has been in the wood 
products area. However, as export and investment 
opportunities become more apparent for other 
resource development categories, more information 
will be accumulated. 


Cc Industry Development 


C-1 Wood Products — import statistics, prices, 
lumber standards, freight rates, tariffs, 
supply and demand situation, competi- 
tion, types of wood products needed, and 
others. 


C-2 Construction — general information on con- 
struction activities in Japan, present and 
future activities. 


C-3 Textiles — production data, import statistics, 
market trends, tariffs and others. 


C-4 Electronics and Optics — production capacity, 
import statistics, tariffs, market oppor- 
tunities and others. 


C-5 Housing and Development — genera! informa- 
tion on Housing activities. 


C-6 Steel — general information on the Iron and 
Steel Industry in Japan. 


NOTE: For Assistance On How to Obtain Informa- 
tion Contained Within The Japan Desk, Please 
Refer to the Section of This Report Entitled 
— Japan Information File — ‘Japan Desk’. 
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JAPAN MEETINGS 


Meetings attended by the Alberta mission 
members in the Industry Development Task Force 
covered a wide section of the Japanese economy. The 
insight obtained about specific industry sectors by 
individual Task Force members proved invaluable 
once the mission members compared their notes and 
information collected. The categories or industry 
sections covered by the meetings were interwoven in 
many aspects, thereby outlining a large segment of 
Japan’s development activities. 

Japan’s industrial sector was represented by 
aver seventy individuals who participated in thirty- 
eight meetings scheduled with Alberta Industrial 
Development mission members. 


SUBJECT 


Housing Industry 


Electronics 


Pulp, Lumber 
& Textiles 


lumber 


Chemicals 


Integrated Steel 


Steel Mill 


MEETING SCHEDULE — 


INDUSTRY DEVELOPMENT TASK FORCE 


September 4, 1972 
ATTENDANCE 


M. Sawada, Director General, 
Housing Bureau 


Yujiro Kaneko, Head, Housing 
Production Division 
{R.G. Steele, G.J. Pollock) 


Fujimoto, Head Electronics 
Section, MITI 


H. McMahon 


Nakaya, Deputy Director, 
Textiles & General Merchandise 
Bureau 


S. Kaufman, Canadian Embassy 
R.G. Steele, A. Rytz, J. Leinburd 


S. Kaufman, Specialist, Forest 
Products with Canadian 
Embassy 


R.G. Steele, A. Rytz 


Hidenori Yaoi, Consultant to the 
Board, Asahi Chemical Co. Ltd. 


G.J. Pollock 


Takeshi Kakito, Manager, Coal 
and Fuel Purchasing, Nippon 
Kokan KK 


Hisao Mukita, President 


Hon. F.H. Peacock, W. Wenzel, 
H. Irving 


K. Kagimoto and 5 others of 
MITI staff 


H. Irving 
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SUBJECT 


Electronics 


Construction 


Lumber, Plywood 


Construction 


Lumber 


Steel 


September 5, 1972 
ATTENDANCE 


Shigeo Yoneda, Chief, 
Electronic Industry Association 
of Japan 


H. McMahon 


Masayoshi Takanishi, Director 
Manager, Engineering Dept., 
Taisei Construction Co. Ltd. 


G.J. Pollock 


A. Mukai, Deputy Manager, 
Ataka & Company 


A. |Ishikowa 
R.G. Steele, A. Rytz 


Soichi Shibue, Representative 
Director, The Overseas 
Construction Association of 
Japan 


Masaru Ohta, Taisei Construction 
Company International Ltd. 


Tamotsu Nishiyama, Kajima 
Corporation 


Roy S. Nishidera, Takenaka 
Komuten Company Ltd. 


G.J. Pollock 


|. Abe, Director, Eidai Sangyo 
Comistal 


R.G. Steele 


Kiyomi Uchida, Manager, 
Corporate Planning, Nippon 
Steel Corporation 


Hedeo Goto, Strategic Planning, 
Nippon Steel Corporation 


Textile 


Textile 


Textile 


Integrated Steel 


SUBJECT 


Construction 


Lumber, Pulp 


Pulp 


Lumber 


Photo, Radio, 
WW. 


Yamada, Executive 
Vice-President, Nippon Steel 
Corporation 


Akira Yawawoto, General 
Manager on Special Assignments, 
Planning Corporation 


H. Irving 


H. Konishi, Associate Manager, 
Kanematsu-Gosho Ltd. 


S. Aiko, Textile General 
Affairs Dept. 


T. Suzuki, Plant Machinery 
Dept. 
J. Leinburd 


Noboru Suyama, General 
Manager, Kanebo 


R.G. McFarlane, J. Leinburd 
Urano Konebo 
R.G. McFarlane 


Hiroso Tagawa, General Manager 
Public Relations, Japan Iron & 
Steel Federation 


H. Irving 


September 6, 1972 
ATTENDANCE 


Tadashi Itoh, Senior Managing 
Director, Sumitomo Shoji 
Kaisha Ltd. 


G.J. Pollock 


S. Nishijama, Manager, 
Mitsubishi Corporation 


Fumio Hamada, Manager, 
Enterprise Dept., Japan Paper 
Association 

R.G. Steele 


Toshio Takeuchi, Manager, 
American Lumber Ltd., 
Sumitomo Shoji Kaisha Ltd. 


R.G. Steele 


Kazuo Ishikawa, Manager 
Technical team, Mitsubishi 


Aijiro Tsunekawa 


H. McMahon 
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Photo 


Integrated Steel 


integrated Steel 


Radio 


Steel 


Steel 


Textile 


SUBJECT 
Housing, Industrial 


Resort 
Development 


Construction 


Masaaka Kobayashi, Managing 
Director, Canon Camera 
Company 


Steve Ando, Export Manager 
H. McMahon 


S. Hara, Deputy General 
Manager, Mitsubishi Corporation 
H. Kinkyo, Manager, Ore 
Section, Ferrous Raw Material 
Dept. 


Kawamura, Non-ferrous metal 
section 


Dr. G.B. Mellon, W. Wenzel, 
H. Irving 


Yasuhiro Morita, Sumitomo 
Shoji-Kaisha 

H. McMahon’ 

Mitsubishi 

H. Irving 


T. Tsuda, General Manager, 
Corporate Planning, Nippon 
Steel 


O. Miki, General Manager, 
Planning & Coordinating 


T. Hirai, Executive 
Vice-President 


H. Irving, F.H. Peacock, 
R.G. McFarlane, W. Wenzel 


N. Omargari, Manager Textile 
Division, Mitsubishi 
Corporation 

K. Kaye, Manager, Textile 


Overseas Operations, 
Mitsubishi Corporation 


September 7, 1972 
ATTENDANCE 


K. Oba, General Manager, 
Overseas Development & 
Construction Dept., Marubeni 
Corporation 


G.J. Pollock 


Toshiaki Miyazaki, Manager 1st 
Construction Section, Overseas 
Construction & Development 
Division, Mitsui & Company 
Ltd. 


G.J. Pollock 


Pulp 


Lumber 


T.V., Radio 


ate ae 
1extHe — 


establisning 


int venture, 


textile mill 


PCATHOC — 


dlishing 


nt venture, 


textile mill 


H. Inoue, Assistant General 
Manager, Pulp & Paper Dept., 
Mitsui & Company Ltd. 


R.G. Steele 

T. Tatsuno, General Manager, 
Lumber Dept., Marubeni 
Corporation 


R.G. Steele 


Akira Katoh, Marubeni 
Corporation 


H. McMahon 


S. Kawashima, Assistant General 


of System Machinery, 
Marubeni Corporation 


J. Leinburd 


Yasho Ohashi, Mitsui & 
Company 


J. Leinburd 


SUBJECT 


Housing 


Industrial 
Development 


SPECIAL REPORTS 


JAPAN'S POTENTIAL MARKET FOR LUMBER 


September 8, 1972 
ATTENDANCE 


M. Nakamura, Manager, 
Purchasing, 
Daina House Industry Co. Ltd. 


Tshikawa, Ataka Company 


R.G. Steele 


E. Tsuchida, Director, 
Mitsubishi Boeki Ltd. 


H. Yamakawa, Chief 


R.G. Steele 


published by the Japan External Trade Organization February 1973; 17 pages. 


IMPORTED WOOD MARKET IN JAPAN 


by T. Itoh, Alberta Representative, Japan Office, January 1973; 5 pages. 


JAPAN'S POTENTIAL MARKET FOR JEANS 


published by the Japan External Trade Organization, July 1973; 7 pages. 


INVESTMENT AND FINANCE TASK FORCE 


HEADS Honourable Dr. Hugh M. Horner 
Minister 
Department of Agriculture 
Honourable Frederick H. Peacock 
Minister 
Department of Industry and Commerce 


DEPUTIES Mr. A.F. Collins 
Deputy Provincial Treasurer 
Department of Treasury 
Mr. R.G. McFarlane 
Deputy Minister 
Office of Program Coordination 
Objective 
Summary 
Findings 
Follaw-up Recommendations/Activities 


Information File/Special Reports 


Japan Meetings 
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INVESTMENT AND FINANCE TASK FORCE 


OBJECTIVE: 


Stimulate Japanese interest in participation in 
joint venture investments and in the diversification of 


Alberta’s industry. 


SUMMARY: 


The Japanese are out in the world and 
competing while at the same time through a number 
of specific financial and fiscal policies, they are 
assuring their indigenous industries a secured raw 
material base. Canadians are slow to recognize what 
accomplished through better govern- 
co-operating — the Japanese have 
demonstrated how effective such co-operation can be. 

The overall economy in Japan is strong and the 
yutlook favourable. Due to available financial re- 
sources, there is a definite indication that more liberal 


f 


fiscal policies vis-a-vis all types of foreign investments 
will result. The concensus on the next revaluation of 
the “yen” appears to be that it will be less than 
originally predicted, and it will not occur until the 
2nd quarter of 1973. 

Overall internal policy will likely follow a 
change in direction, emphasizing the quality of life in 
Japan rather than the country’s former position of 
production first. It is evident that in the short term, 
measures will be taken to encourage an increase in the 
rate of recovery of internal business. 


can be 


ment/ business 


FINDINGS: 


~ 


A Government Borrowing 


There are two methods in common use for the 

egotiation of loans: 

i) A public offering through normal securi- 
ties channels (Banks are not permitted to 
participate). 

ii) Private placement by one or a group of 
security firms and/or through certain 
banks. 

The rates of interest applicable to such deben- 

tures would be at competitive rates in effect at 

the time, and would also depend on the rating 
of the borrower. At present, there is a lead time 
of 90 days required to obtain the necessary 
approvals for the placement of a public 
offering. Terms of issues to date have varied 
from 7—15 years. The trend appears to be 
toward longer terms with prepayment pro- 
visions no longer included. The four major 
securities firms and three major banks were 
pleased to offer their services to the Alberta 
Government when required. 
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Corporation Borrowing 


It was pointed out to us that the Japanese find 
it difficult to obtain credit ratings and full 
disclosure On overseas companies and therefore 
to date they have legislated against such 
offerings. 


There is also provision for up to 20% of a 
foreign public offering of bonds to be sold in 
Japan on a private placement basis. 


General 


Because of the condition of the Japanese 
economy, the country is in a state of very high 
financial liquidity. Private investors are actively 
pursuing a position in the fixed income 
securities sector. It was suggested that the 
public sector could handle bond issues totalling 
U.S. $550 millions this year. Canada, because 
of energy supplies, stable labour and stable 
political situation, holds first position in foreign 
investments in steel, petrochemicals, and pulp 
and paper. 


FOLLOW-UP RECOMMENDATIONS/ACTIVITIES: 


a) 


b) 


c) 


d) 


The general policies vis-a-vis investment and 
borrowing in Japan should be followed closely 
to maintain an up-to-date position on any 
changes. 


As interest was expressed in a number of 
meetings on investment and financing of vari- 
ous ventures in Alberta, the Japanese capital 
market should be high on the financing priority 
list for potential products. 


Since it appears the Japanese investor will 
entertain investments at lower rates of return 
than N. America, equity sources of capital for 
oil, gas and chemical development could be 
pursued in Japan. 


Corporate citizens of Alberta should be made 
aware of the money situations in Japan and 
particularly the changes in policy which appear 
to be developing. 


INFORMATION FILE/SPECIAL REPORTS 
The purpose of the “Japan Desk”’ regarding 


investment and finance is to gather all information 
which may be relevant in negotiating investment 
ventures with Japan. The Japanese monetary situ- 
ation as well as all Japanese government decisions are 


two 


important matters on which information is 


collected. Data is collected on all economic activities 
which may effect Japan’s investment potential. Also 
included within the file are ‘special reports’ such as: 


JAPAN'S OVERSEAS BUSINESS ACTIVITIES 
published by the Japan External Trade Organi- 
zation, January 1973, 21 pages. 

JAPAN’S DIRECT INVESTMENTS ABROAD HIT 

$4.4 BILLION 
article by Trade and Industry of Japan, 
November, 1972; 5 pages. 

JAPAN — ITS ECONOMY AND STOCK MARKET 


published by the Daiwa Securities Co. Ltd., 
January 1973; 10 pages. 


NOTE: For Assistance On How To Obtain Informa- 


tion Contained Within The Japan Desk, 


Please Refer To The Section Of This Report 
Entitled, Japan Information File — ‘‘Japan 


Desk’’. The code for the filing system is D — 
Investment and Finance. 
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JAPAN MEETINGS 


The Investment and Finance Task Force meet- 
ings were very intensive, as both the Alberta 
delegation and Japanese representatives wanted to 
know more about each others capabilities. The 
meetings were vital in that they allowed both parties 
to state what they generally considered were neces- 
sary conditions for investment ventures. 

As a rule investment arrangements take some 
time to materialize. Nevertheless, there has to be a 
starting point and there is no doubt that the meetings 
were the initial stages towards future Japan-Alberta 
investment activities. 

Alberta Mission members attended sixteen 
meetings in which they had investment and finance 
discussions with ninety representatives of Japan’s 
financial community. 


Ministry of 


vo 
rinance 


MEETING SCHEDULE 
MEETING AND FINANCE TASK FORCE 


September 4, 1972 
ATTENDANCE 


Soichi Yokayama, Deputy 
President 


Tomoo Kodama, Director & 
Manager, American Dept. 


Yasushi Watanabe, Director and 
Manager, International 
Investment Dept. 


Ryuje Arai, Assistant Manager, 
international Investment Dept. 


Hiroshi Watanabe, International 
Investment Officer 


Tasuku Takagaki, Deputy 
Manager, International 
investment Dept. 


D. Lee, Canadian Embassy 


A.F. Collins, D.H. Sheppard, 
R. Dalby, J. Reyda 


Keijiro Tanaka, Deputy 
Director-General, Securities 
Bureau 


Yuichiro Nagatomi, Deputy 
Director, Capital Market 
Division 


Michiya Matsukawa, Deputy 
Director, Finance Bureau 


Tarao Maeda, Deputy Director, 
Finance Bureau 


Koichi lnamura, Vice Minister 
of Fanance for International 
Affairs 


Hon. F.H. Peacock, Hon. Dr. 
A.E. Hohol, A.F. Collins, D.H. 
Sheppard, J. Reyda, R. Dalby, 
D. Lee — Canadian Embassy 
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SUBJECT 


Japan Economic 
Research Centre — 
Information 
Sources 


Yamaichi Securities 
Com latch 


Industrial Bank 
of Japan 


September 5, 1972 
ATTENDANCE 


M. Hosogane, Deputy Executive 
Secretary Chief, General 
Research Dept. 


T. Tanaka 


Nick Yazaki, Interpreter, 
Canadian Embassy 


D.H. Sheppard 


Ayato Kawai, Senior Managing 
Director 


Masaru Aratani, Senior 
Managing Director 


Kazuo Tsukuno, Managing 
Director 

Takeshi Goto, Underwriting 
Division 

Masaaki Takenaka, General 
Manager, Research Dept. 


Masayashi, Assistant Manager, 
International Dept. 


Isao Masamune, President 
Hideo Kajiura, Deputy President 


Yashito Katsuki, Managing 
Director 


Takasuke Sugaya, Managing 
Director, International Finance 
Dept. 


Nobuo Saito, Director, Manager, 
Securities Dept. 


Yoh Kurosawa, Chief Manager, 
International Finance Dept. 


Tadashi Hasegawa, Research 
Manager, Industrial Research 
Dept. 


Teruyuki Ohuchi, Deputy Chief 
Manager, Foreign Dept. 


Tatsuo Yoshida, Manager, 
International Finance Dept. 


Hon. F.H. Peacock, A.F. Collins, 
D.H. Sheppard, R. Dalby, 
J. Reyda 


Energy, Resource 
Committee 


Keidanren 


Members to the Oil Sand 
Meeting 


Kazuo Hayashi, Chairman, 
Petroleum Producers Association 


Hiroki Imazato, President, 
Overseas Petroleum Corp. 


Isao Masamune, President, the 
Industrial Bank of Japan, Ltd. 


Soichi Matsune, Chairman, 
Committee on Energy, Keidanren 


Sohei Mizuno, President, 
Arabian Oil Co. Ltd. 


Shigeo Nagano, Chairman, 
Nippon Steel Corp. 


Hideo Okada, President, Japan 
Petroleum Exploration Co. Ltd. 


Matao Sato, Managing Director, 
Idemitsu Kosan Co. Ltd. 


Hiroshi Tanigawa, Executive 
Vice-President, Japan Petroleum 
Development Corp. 


Hiroshi Toyama, Director 
General, Mineral, Oil & Coal 
Mining Bureau, MITi 


Seiki Tozaki, Executive 
Vice-President, C. Itoh & Co. 
(Liwel. 


Kogoro Uemura, Chairman, 
Keidanren 


Observers: 


Tohru Cho, Managing Director, 
Mitsui & Co. Ltd. 


Ritta Kawasaki, Managing 
Director, Marubeni Co. Ltd. 


Kunio Ohta, Senior Managing 
Director, Sumitoma Shoji 
Kaisha, Ltd. 


Hon. Dr. Hugh M. Horner, 
R.G. McFarlane, A.F. Collins, 
D.H. Sheppard, J. Reyda, 

R. Dalby 


SUBJECT 


Japanese External 
Trade Organization 


(JETRO) = 
Information 


Sources & 
Research 


Mitsubishi 
Corporation — Oils 
Chemicals, 

Plastics 


Sumitoma Shoji 
Kaisha 


Mitsubishi 
Corporation 
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September 6, 1972 
ATTENDANCE 


Motonobu Inagaki, Director 
Minoru Chiba, Overseas 
Activities Division 

Toshiaki Yokokawa, Chief Press 
& Liaison Section 


Hon. Dr. A.E. Hohol, 
Dr. E.J. Wiggins, D.H. Sheppard 


A. Kaminaga, Manager, 
Petrochemicals Section B. 
Chemicals Dept. A 


M. Komata, Manager, 
Petrochemical Section D, 
Chemicals Dept. A 


M. Matsuzaki, Manager of 
Export Section Plastics Dept. B 


R. Shindo, Manager of Product 
Development Section, 
Plastics Dept. A 


Dr. E.J. Wiggins, D.H. Sheppard, 
J. Gallagher 


E. Hasimoto 
Goto, Vice-President 


G. Kato, Executive 
Vice-President 


H. Ohno, Manager, Credit & 
Controlling Section 


H. Fukui, Manager, Overseas 
Coordinating Dept. & Planning 
& Development Dept. 


S. Hara, Deputy Steel Manager 


J. Nagasawa, Manager, Coking 
Section C 


C. Fujino, President 
J. Reyda 


SUBJECT 


Nomura Research 
Institute of Techno- 
logy and Economics 
Members 


Mitsui & Co. Ltd. 


Nikko Securities 


Ta: 


Nomura Securities 


Ltd. 


September 7, 1972 
ATTENDANCE 


|. Ishikawa, Executive Managing 
Director, Associate Director 

of the Institute 

Y. Eguchi, Senior Economist 

H. Matsumiya, Director, Applied 
Science Division, Life Science 
Laboratory 

Hon. Dr. A.E. Hohol, Dr. 

E.J. Wiggins, D.H. Sheppard 


N. Shimotsuya, Assistant 
General Manager, Finance Dept. 


T. Fukuma, Assistant Manager, 
Finance Dept. 


M. Takemura, Manager, Joint 
Ventures Center, Administrative 
Dept. 


Hon. Dr. A.E. Hohol, 
D.H. Sheppard 


N. Toyama, Executive 
Vice-President 
S. Kudo, Managing Director 


S. Nakhzawa, Deputy General 
Manager, International Finance 
Division 

Y. Kanzaki, Manager, New 
Business Department 


Chitani, Y., New Business Dept. 
International Finance Division 
M. Aizawa, General Manager 


T. Morinaga, President, Tokyo 
Stock Exchange 


Y. |wata, Director, Dept. of 
Research, International Affairs 


J. Reyda 


M. Murada, Executive 
Vice-President 


Y. Aida, Executive Managing 
Director 


M. Kurokawa, Manager, 
International Finance Dept. 


Y. Nasuoka, Deputy Manager, 
Underwriting Dept. 


K. Kithura, President 


M. Yamada, Deputy Manager, 
Underwriting Dept. 


J. Reyda 
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SUBJECT 


Keidanren & 


Japan Chamber of 


Commerce & 
Industry 


Export-Import 
Bank of Japan 


September 8, 1972 
ATTENDANCE 


R. Koto, Senior Managing 
Director, Keidanren (Japan 
Federation of Economic 
Organizations) 


T. Saisho, Director, Manager, 
Business Department, Taisei 
Construction Co. International 
Eiioh 


Kyuya Mori, Managing Director, 
Sumitoma Forestry Co. Ltd. 


Masayuki Okita, President's 
Brain Trust Kanebo Ltd. 


K. Yagi, Co-ordinator — North 
America Overseas Dept., 
C. Itoh & Co. Ltd. 


Hon. F.H. Peacock, 

R.G. McFarlane, A. Rytz, 
R.G. Steele, J. Reyda, 

J. Leinburd, D.H. Sheppard, 
H. Irving 


H. Kobayashi, Director, 
Coordination Dept. 


T. Yamada, Coordination 
Department 


T. Yamato, Manager, Overseas 
Investment Consulting Office 


K. Yanagiya, Project Manager, 
Credit Investigation Department 


A.F. Collins, G. Pollock, 
R. Dalby, J. Reyda, 
D.H. Sheppard 


HEAD 


Deputy 


PART | 


PART II 


MANPOWER, EDUCATION, RESEARCH & 
DEVELOPMENT TASK FORCE 


Honourable Dr. A.E. Hohol 
Minister 

Department of Manpower & Labour 
Dr. E.J. Wiggins 

Director 

Research Council of Alberta 
Objective 

Summary 


Findings 


Follow-up Recommendations/Activities 


Objective 
Summary 
Findings 


Follow-up Recommendations/Activities 
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MANPOWER, EDUCATION, RESEARCH & 
DEVELOPMENT TASK FORCE 


PART | - MANPOWER AND EDUCATION 


me ATA Se 
gather intelligence on Japanese manpower 
yyment planning; and the Japanese ap- 
research and development in industry. 


,ajor factor in the rapid economic growth of 
» past 10 years has been the availability 
well-trained manpower. The numerical 

ty has arisen from the decreasing employ- 
agriculture and other primary in- 
he level of training has resulted from 
eloped public system of academic and 
jucation in Japan, supplemented by 
s within private industry. 
Japan has essentially full employ- 
intended that this be maintained 
aining programs, incentives to increase 
y, special programs for disadvantaged 
ny other necessary measures. It is hoped 
loyment can be achieved without the 
finite economic expansion by divert- 
ye labour force into service industries 
tivities. The emphasis will also be on 
, with better housing and recreational 
weater freedom for the individual to 


mM 


mn Japan in the past, largely because of 
Japanese concept that the happiness of 
dependent on the welfare of the 

y group with which he is associated. 

| economic growth of Japan has 
rising personal expectations, inflation 
price level, deterioration of some 
uality of life, and a decrease in the 
traditional values. Pressure for in- 
and fringe benefits is being experi- 
here is a trend away from company 
re direction of national trade unions. 


tly, there is reason to expect that Japan 
unter some of the problems that are already 
in North American and European industrial 


FINDINGS: 


Discussions with the Ministry of Labour dealt 
it the measures that the Government is taking 


toward balancing employment opportunities nation- 
wide by encouraging industries and labour to move 
from Tokyo and Osaka to less-crowded areas, and 
concurrently reducing environmental pressures in the 
heavily populated areas. Increasing attention is also 
being given to improved housing and recreational 
facilities and to widening the range of job opportuni- 
ties open to each individual. The problems of older 
workers, and particularly those arising from increased 
life expectancy and changes in social structure, are 
also being given serious consideration. All of these 
matters form the subject of a new five-year ‘’Basic 
Employment Plan’’. 

Information was obtained on the publicly 
operated vocational training programs, the govern- 
ment-subsidized vocational training programs within 
industry, retraining and trade testing programs, and 
methods used to encourage students to specialize in 
fields for which the greater future needs are seen. 

The meeting with representatives of the Co- 
ordinating and Personnel Departments of Sumitomo 
Shoji Kaisha Ltd. dealt with the recruiting and 
training programs of the company. The company 
employs college graduates for most of its positions, 
and since a career with a large trading company is a 
preferred type of employment in Japan, it can take 
its pick of the best graduates. New graduates are 
recruited as ‘‘general candidates’’ and are only 
assigned to specific positions after a period of 
orientation and assessment of aptitudes. An evalua- 
tion of the employees’ performance and potential is 
made at the end of two years, and he may then be 
given a permanent position with the company. 
Employees are expected to work long hours when 
required and to devote their energies completely to 
the company, in exchange for which generous 
bonuses and fringe benefits are provided. 

Discussions with the Japan Chamber of Com- 
merce and Industry brought out the role of man- 
power in the growth of the Japanese economy and 
also covered the professional manpower training 
program of a large manufacturing company. It was 
stated that the remarkably rapid industrial develop- 
ment of Japan was made possible by the availability 
of surplus manpower which could be shifted from 
primary production to secondary and tertiary indus- 
try, and by the high quality of Japanese manpower. 
The effective management of this manpower by 
industry and government, and the social attitudes of 
the Japanese people, were other important factors. 
However, rapid economic growth is now bringing 


to 


ensure that rewarding employment will be avail- 
able to all Japanese workers. These include training 
ind re-trainfng programs, measures to improve labour 
mobility, and special programs for older, handi- 
capped, and seasonal workers. There is a strong thrust 


attendant problems similar to those encountered in 
Western countries. There is pressure for higher wages, 
and labour-management relationships are becoming 
more difficult. Higher labour costs can only be 
accommodated through increased productivity if 
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Japan is to remain competitive in world markets. The 
unique and coherent language and social customs in 
Japan have provided a strong link among the Japanese 
themselves, but also represent a barrier in dealing 
with other countries at the working level. 

The training programs of the Tokyo Shibura 
Electric Co. Ltd. (75,000 employees in Japan plus 
65,000 in overseas subsidiaries) were discussed in 
some detail. This company operates in fields with a 
rapidly-changing technology base, so that a con- 
tinuous education program is needed. For its profes- 
sional employees, the company provides a three-part 
program extending through the eighth year of 
employment with additional refresher or retraining 
courses at a later date as required. The first three 
years cover Orientation and professional development 
in addition to engineering training directly related to 
the employees’ assignments with the company; 
systems engineering training is given in the third to 
fourth year; and further engineering training to 
broaden and refresh the employees’ professional 
capabilities is given in the seventh and eighth year. 
Overseas experience or university graduate school 
training is provided in selected cases. Particular 
attention is given to the development of creativity 
within the individual, primarily by assigning him to 
teams with an established record of creativity. A 
career inventory system is maintained which records 
the experience, capabilities and personal qualities of 
each staff member so that the most effective teams 
can be assembled for new projects. 


RECOMMENDATIONS: 


The reports and information obtained from the 
Ministry of Labour on manpower policies and 
vocational training programs should be reviewed to 
determine the possible applicability of any of the 
Japanese experience to Alberta conditions. 

Exchange of information should be continued 
in all areas of mutual interest. 


FOLLOW-UP TO DECEMBER 31, 1972 


No specific action to date. 


APPENDICES 
A. Visit to Ministry of Labour. 
B. Meeting with Sumitomo Shoji Kaisha Ltd. 


D. Meeting with Keidanren and Japan Cham- 
ber of Commerce and Industry. 


PART Il — RESEARCH DEVELOPMENT 


SUMMARY: 


Japan has a wide range of research and 
development organizations, including governmental, 
university, industrial, and private non-profit insti- 
tutes. It appears that research and development 


facilities, technical information, and market intel- 
ligence are readily available to industry and govern- 
ment when needed; and clearly, Japan has an enviable 
record of success in exploiting new scientific and 
technological developments and market opportuni- 
ties. 

At the same time, it does not appear that Japan 
has developed any completely new approach to the 
organization of research and development that would 
explain this success. Instead, their accomplishments 
appear to result from a combination of well-defined 
national goals, close cooperation between industry 
and government in attaining these goals, and a highly 
capable and dedicated working force. 


FINDINGS: 


The Science and Technology Agency of the 
Japanese Government fills a similar role to the 
Ministry of State for Science and Technology in 
Canada, but in addition, operates a number of 
national institutes and research centres analogous to 
our National Research Council. Further, it controls 
various special corporations dealing with atomic 
energy, space research, marine sciences, information 
services, and commercialization of inventions made 
within government laboratories. The Agency serves as 
advisers to the Government on national policy 
matters involving science, particularly policies de- 
signed to stimulate industrial research and innovation. 
However, much of the thrust comes from private 
industry itself, which requires a continuing flow of 
new technology to remain competitive in world 
markets. 

The National Research Institute for Metals is 
typical of the laboratories operated by the Science 
and Technology Agency, with research programs in 
extractive and physical metallurgy, welding and metal 
fabrication, and materials for nuclear reactors, inte- 
grated circuits, superconductors and other special 
applications. Much of the work of the Institute is of a 
relatively fundamental nature and is mainly of 
interest to the large manufacturing companies which 
have their own research laboratories and to govern- 
ment agencies in the nuclear, marine, and aerospace 
fields. A limited amount of contract research and 
testing work is performed for private companies. 
However, most of the technical and information 
services required by private industry in the metal- 
lurgical field are provided through other channels 
such as the Information Center of the Science and 
Technology Agency, private consultants and testing 
laboratories, and services operated by state and local 
governments. This division of effort is quite similar to 
that found in Canada between federal and provincial 
research organizations. 

The Japan Economic Research Center (JERC) 
and the Nomura Research Institute (NRI) are 
representative of the private non-profit research 
organizations in Japan. JERC conducts economic 


research and forecasting, including joint projects with 
other agencies; it also publishes reports, newsletters 
and quarterly economic forecasts, and conducts 
various seminars and training programs for business- 
men. NRI has four major divisions: the Techno- 
economics Division, which provides contract research 
ervices to industry and government in this field; the 
Life Science Laboratory, concerned with en- 
vironmental, food supply, and similar problems; the 
Socio-Technology group, which is studying the 
elationships between technology and society with a 
view to aiding decisions on allocation of national 
resources; and the Securities Analysis Division, which 
concerned with investment analysis and economic 
g. NRI maintains a close relationship with 
Stanford Research Institute and resembles the latter 
organization in many ways. JERC, NRI and other 
milar groups are able to provide independeni, 
objective research to either government or private 
ydustry on a contractual basis. 

While not strictly a research organization, the 
Japanese External Trade Organization (JETRO) con- 
ducts economic, analyses of opportunities abroad for 
i industry and government, and provides 
e information cn the Japanese economy and 
equirements to Overseas companies wishing to 


No visits were made to research laboratories of 

he large manufacturing companies. However, discus- 

ms were held with members of the research, 

orporate planning, and market development groups 

S of these companies which provided useful 
‘formation on their modes of operation. 

the organizations contacted expressed 

Keen interest in exchange of information with 

= and in several cases also in joint research and 

ity studies on resource development and 

manufacturing opportunities in Alberta. 


we) 
ey 
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RECOMMENDATIONS: 


While specific features of the Japanese research 
and development organizations are not particularly 
applicable to Alberta because of the differences in 
population, economic structure and culture, there are 
some general principles which seem well worth 
noting. These include the establishment of definite 
policies and priorities for resource development and 
manufacturing, encouragement of closer communica- 
tion between private industry and governmeni, 
increased efforts in making market intelligence and 
other forms of information readily available to 
private industry, and the best possible utilization of 
the total technical resources of the Province. 

Exchanges of technical and market information 
with public and private agencies in Japan should be 
encouraged, and joint research and feasibility studies 
should be undertaken in cases where these may lead 
to joint manufacturing ventures or other mutually- 
advantageous relationships. 


FOLLOW-UP TO DECEMBER 31, 1972 


Information exchanges on technical and eco- 
nomic subjects have commenced. 

Any serious ventures into joint feasibility 
studies or research programs have been deferred until 
provincial policies on certain aspects of resource 
development and processing have been finalized. 


JAPAN MEETINGS 


Meetings were scheduled with three of the main 
research institutions in Japan. The success which 
Japan’s economy has enjoyed in recent years can 
partially be attributed to the high quality of research 
exemplified by Japan’s information and research 
centres. 


MEETING SCHEDULE 


SUBJECT 


The Japan 
Economic 
Research 
Centre 


SUBJECT 


Japanese External 
Trade 
Organization 
(JETRO) 


SUBJECT 


Nomura Research 
Institute of 
Technology & 
Economics 


September 5, 1972 
ATTENDANCE 
M. Hosogane, Deputy Executive 


Secretary, Chief, General 
Depi. 


D.H. Sheppard 


September 6, 1972 
ATTENDANCE 


Motonobu Inagaki, Director 


Minoru Chiba, Overseas 
Activities Division 


Toshiaki Yokokawa, Chief, Press 
and Liaison Section 


Hon. Dr. A.E. Hohol, Dr. E.J. Wiggins, 
D.H. Sheppard 


September 7, 1972 
ATTENDANCE 


|. Ishikawa, Executive Managing 
Director, Associate Director of 
the Institute 


Y. Eguchi, Senior Economist 


H. Matsumiya, Director, 
Applied Science Division 
Life Science Division 

Life Science Laboratory 


Hon. Dr. A.E. Hohol, 
Dr. E.J. Wiggins, D.H. Sheppard 


TOURIST INDUSTRY TASK FORCE 


HEAD HONOURABLE R.W. Dowling 
Minister of Consumer Affairs 


DEBUG Mr. D. Hayes 
Executive Director 
Travel Alberta 
Objective 
Summary 
Findings 
Information File 


Japan Meetings 
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TOURIST INDUSTRY TASK FORCE 


OBJECTIVE: 


To gather information on the market potential 


»f the Japanese for travel in Alberta and to stimulate 
the travel industry of Japan in considering Alberta as 
lestination. 


SUMMARY: 

A 1.3 million Japanese will travel overseas this 
year. By 1975 it is estimated that 2.5 million 
Japanese will go overseas each year. The growth 
in Japan’s external tourism has been remark- 
able. 

In 1964, only 130,000 went abroad. 
In 1967, this figure was 270,000. 
By 1970, it was 663,000. 

In 1971, it passed the million mark. 


A The main destinations are: 

Asia- prominently Hong Kong & 
Taiwan, 49% 
North America and Hawaii, 27% 
Europe, 15% 


B Japanese travellers: male 69% 
female 31% 

% are between the ages of 20 and 29 years. 
[he youth market is extremely important in 
apanese tourism and is becoming more impor- 
tant each year. The Japanese in their 20’s are 
earning more than ever before, they marry later 
and they regard themselves as international 
people, a significant change from their parents. 
For the first time in the history of Japan, girls 
are now taking jobs as a matter of course. 


vi 


he following figures supplied by the Economic 


Planning Agency apply to persons between ages 
20 and 29: 


* 


! 


In 1968/69 — income went up 18% 
1969/70 — income went up 17% 
In 1968/69 — expenditure on travel went up 
31% 
1969/70 — expenditure on travel went up 
28% 
They own 79% of all portable T.V. sets; 
those under 25 own 24% of all automobiles; 
those under 25 own 65% of all stereo sets. 
In 1971, 145,000 Japanese visited North 
America, 
of these, 26,000 came to Canada, and about 
/,000 visited Canada-West. 


D. From the end of World War Il, the policy of the 


Japanese Government has been one of industri- 
al expansion. Under the new government and 
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the new premier, the policy is swinging now to 
one of economic development; with the intro- 
duction of the 5-day work week, a mandatory 
20-day vacation and a bonus system paid every 
6 months, June and December for the workers. 


EB The Japanese are encouraging the travelling of 
Japanese people to overseas markets as groups 
and to study culture of other countries as well 
as the economic development of those coun- 
tries. Overseas travel estimated 

1971 — 1.3 million 
1975 — 2.5 million 
1980 — 3.1 million 


Es Japanese travel to Alberta, estimated 

1971 — 7,000 

1975 — 15,000 

1980 — 30,000 
The Japanese traveller is a 3 to 4 destination 
traveller on any vacation, therefore it can be 
estimated that in the year 1976 (Montreal 
Olympics) that approximately 100,000 Japa- 
nese will visit North America and probably the 
Olympic Games. Example: The 1972 Munich 
Games estimated 65,000 to 75,000 Japanese 
visitors. 


RECOMMENDATIONS: 


A. The potential of the growth of the Japanese 


overseas pleasure travel is tremendous. Only 4% 
of the Japanese population has ever travelled 
abroad. More than half of the current overseas 
travellers are making their first trip abroad. 
Market studies indicate that overseas travel by 
the Japanese may well triple — repeat, triple — 
in growth in the next five years. 


B. A very comprehensive land, recreational and 
leisure, study be provided before foreign par- 
ticipation of lands development be considered. 
This is pertaining to foreign ownership. 


FOLLOW-UP TO DECEMBER 3\1st, 1972: 


A. — Travel Alberta has made direct contact with all 
organizations contacted on the mission with 
literature and thank you letters. 


B. An image-building program in co-operation 

with the Canadian Government Travel Bureau 

and the British Columbia Travel Bureau di- 

rected at mass media. 

(le Readers Digest, April, 1973 issue. 

2. Weekly BUNSHUN, June, 1973 issue — 
Publications based upon a Canada West 
destination concept. 


4}. N.H.K. Television Film Executive visit to 
Alberta — Escorted by Travel Alberta 
personnel and negotiations for a film 
crew to start filming winter activities in 
Alberta February, 1973. The complete 
show will be shown on Japan National 
Networks in October, 1973. 


JAPAN MEETINGS 


The two Alberta mission members representing 
the Tourism Task Force participated in seven major 
meetings with numerous private and public Japanese 
tourist organizations. Although the meetings were the 
focal point for stimulating the travel industry of 
Japan in considering Alberta as a favourable destina- 
tion, there was never a day or an event when 
Alberta’s tourist attractions were not promoted. 
Thirty-five Japanese individuals were at the meetings 
but literally hundreds of people in Japan were 
informed of Alberta as a place to visit and vacation 
in. 
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SUBJECT 


National Parks 


Tourist Require- 


ments in Japan 


Overseas 
investment 


SUBJECT 


Air Travel 


MEETING SCHEDULE 
TOURISM TASK FORCE 


September 4, 1972 
ATTENDANCE 


Tasuku Uno, Chief Nature Parks 
Planning Division, Bureau of 
Environment 


Endo, Canadian Government 
Travel Bureau 


G. Kadota, Interpreter 
Hon. R.W. Dowling, D.A. Hayes 


Taizo Nakamura, Director 
General, Dept. of Tourism, 
Ministry of Transport 


Hideo Hamano, Section Chief, 
Public & International Affairs, 


Dept. of Tourism 


Endo, Canadian Government 
Travel Bureau 


G. Kadota, Interpreter 


Fairweather, Canadian Embassy 
Hon. R.W. Dowling, D.A. Hayes 


Yuti Tsutsumi, President, 
Prince Hotel 


Koji Hayashi, Executive Manager, 
Overseas Development, Prince 
Hotel 


G. Kadota, Interpreter 


Hon. R.W. Dowling, W. McK. Hall, 
D.A. Hayes 


September 5, 1972 
ATTENDANCE 


Nobuo Matsumura, Executive 
Advisor, Japan Air Lines 


Hideo Mitsuhashi, Staff 


Vice-President Industry Affairs, 
Japan Air Lines 
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Private Sector 
Organizations 


SUBJECT 


Investment Tourist 
Facilities 


Tourist 
Investment 


Hidetoshi Terao, Japan Creative 
Tours 


G. Kadota, Interpreter 


Hon. R.W. Dowling, D.A. Hayes 


Saburo Ohta, President, Japan 
National Tourist Organization 


Isamu Igarashi, Executive 
Director, National Tourist 
Organization 


Yoshiomi Enomoto, Executive 
Director, Japan National 
Tourist Organization 


Endo, Canadian Government 
Travel Bureau 


G. Kadota, Interpreter 


Hon. R.W. Dowling, D.A. Hayes 


September 6, 1972 
ATTENDANCE 


Tadashi Itoh, Senior Manager 
Director, Sumitomo Shoji 
Kaisha Ltd. 


Ryuhei Manda, Assistant 
Manager, Construction Dept. 


Nobutada Mizumoto, Planning 
Manager 


D. Miura 
G. Kadota, Interpreter 
Hon. R.W. Dowling, D.A. Hayes 


Yoshimi Watanabe, Manager, 
America & Oceania Section, 
Marketing & Coordinating Dept., 
Mitsubishi Corporation 


Hajime Ishihara, Overseas 
Project Promotion Section, 
Project & Development Dept. 


SUBJECT 


Investment — 
Tourism General 
Discussion 


Reporter's 
Interview 


Seiichi Tsurumi, Overseas 
Project Development Section, 
System Project & Development 
Dept. 


SUBJECT 


Travel Agents 


R.G. McFarlane, A.F. Collins, 
G. Pollock, D.A. Hayes 


September 7, 1972 
ATTENDANCE 


M. Takashima, Manager, Overseas 
Development Project Group 
Development Planning Dept. 
Development Division, Mitsui 

4 (G@, (Lite) 


Masazumi Hayashi, Deputy 
General Manager Development 
Division, Mitsui & Co. Ltd. 
D.A. Hayes 


Tadaaki Sakamoto, Reporter, 


Wing Travel, The Kokushinbun Tourism 


Misao Takagi, Associate Editor, 
Travel Times, Ohta Publications 
Com lata: 


Midori Soai, Correspondent, 
Japan Travel Advisor Inc. 


William Fish, Vice-President, 
Grant Advertising 


G. Kadota, Interpreter 


Hon. R.W. Dowling, D.A. Hayes 
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September 8, 1972 
ATTENDANCE 


M. Ohbayashi, Director General 
Secretary, Japan Association 
of Travel Agents 


Yoshikazu Minami, Director & 
General Manager, Nippon Travel 
Agency Co. Ltd. 


M. Kanematsu, Executive 
Vice-President, Japan Travel 
Bureau, Inc. 


Haruo Aota, Vice-President, 
Tobu Travel Co. Ltd. 


Jiro Homma, President, Mitsui 
Air & Sea Service Co. Ltd. 


Shunnosuke Kimura, Vice- 
President, Diamond Air & Sea 
Service Co. Ltd. 


G. Kadota, Interpreter 

D.A. Hayes 

Akihiko Mino, Deputy 
President, Mitsubishi Estate 
Comlztal 

Hobuo Matsumura, Executive 
Advisor to President Japan 
Airlines Co. Ltd. 

Isamu Igarashi, Executive 
Director, Japan National Tourist 


Organization 


G. Kadota, Interpreter 


Hon, R.W. Dowling, D.A. Hayes 


JAPAN MISSION RELATIONS WITH 
NEWS MEDIA 


One of the most important contributing factors 
to the success of any mission is establishing and 
maintaining good news relationships with the do- 
mestic and foreign news media. New coverage is 
determined by accessibility, sincere willingness to be 
of assistance, and by supplying people with well- 
written, honest news released on a regular basis. 

The coverage received by the Alberta Economic 
Mission to Japan in the Japanese and Canadian media 
certainly made a desirable impact in both countries. 
The consensus of comments from a number of top 
business executives in Alberta and Canada was — 
“The Alberta Mission was extremely well reported 
and we were kept aware and were proud of the job 
our Alberta people did in Japan”. 


MECHANICS: 


1 Contract with Grant Advertising, Tokyo, to 
pre-mission: 

— publicize arrival of Alberta Mission to 
Japan with Japanese and foreign corre- 
spondent newsmen. 

— arrange for photographer to take pictures 
when and where requested. 

during mission — 

— to assist Mission news officer in writing re- 
quested releases, speeches, etc. 

— to set up and provide translation for news 
conference at the finish of the mission. 

post-mission — 

- to send a completed set of clippings re the 
Mission that appeared in Japanese news- 
papers. 

2 Prior to Mission departure, writing of news 
stories in Edmonton to be released to Alberta 
media and to send to Grant Advertising for 
release to Japanese media at timed intervals. 


ppointment of a mission news officer to liaise 
Grant Advertising and media in Japan. 


A. Upon arrival in Japan, contact made with all 
members of the Japanese and foreign corre- 
spondent news media. News kit of a general 
nature on the Mission in language of the 


country as well as in English, released to media 
(kit contained photos and brief biography of all 
Mission members plus pictures of a number of 
Alberta industrial and agricultural areas). A 
news room location and phone number was 
given to ALL media — they were made aware 
that a call to that number would result in 
questions being answered, interviews arranged, 
and news stories released. Hours of Operation 


for the news room and number were 7:30 a.m. 
to 9:00 p.m. 
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This Mission was termed a “‘horizontal Mission” 
for the major purpose of insuring that Japanese 
and Alberta industrialists, businessmen and 
governments develop a proper understanding of 
their capacity to work together. Therefore, 
there was not any ‘‘hard news” (for example — 
contracts made and signed, etc.) generated. 
Each evening of the Mission, a general informa- 
tion release on the day’s activities was conveyed 
to all media. Daily interviews were arranged 
with the Deputy Premier, and arranged with the 
Premier when he became available. 


RESULTS: 


il. Most of all the daily Tokyo newspapers in 
English and Japanese carried articles of a 
general nature on the Mission from August 30 
to September 12, 1972. 


De Most all of the Japanese dailies in Yokohama, 
Tokyo, Osaka, plus the radio and television in 
these areas carried feature articles on the 
government and Jasper visit to Hakone (follow- 
ing the Mission proper and involving the 
Premier, Deputy Premier and the Minister for 
Tourism). 


3, The A.P., Vancouver Sun ‘stringer’, and the 
Southam News correspondent covered for Al- 
berta and Canada. Articles appeared almost 
daily from September 1 to 10 in Alberta dailies 
(and on the electronic media), and articles were 
carried in almost all dailies west from the 
Toronto Globe and Mail to the Vancouver Sun 
on an every other day basis. 


4. Trade magazines in Canada and Japan carried 
feature articles on specific topics in_ their 
September and October issues (and in 
November in some cases). 


5} News conference attended by 26 news media. A 
prepared release in Japanese and English was 
handed out. A brief statement by the Premier 
and Deputy Premier was followed by a question 
and answer period with all Ministers partici- 
pating. After the news conference, the media 
conducted interviews with the Ministers and 
various members of the Mission. (NOTE: all 
media were invited to the Alberta reception for 
the Japanese — held on the same floor in the 


hotel). 
RECOMMENDATIONS: 
ile Appoint a news liaison officer to be a member 


of all such Missions. 


Establish what news media, in any location or 
country, that will be covering for Alberta and 
Canada and insure they receive correct and 
continuous information for adequate coverage 
“at home”. 


Excellent liaison must be carried out with the 
domestic media as well as foreign news corre- 
spondents on any visit or mission to any locale. 
If news media are not treated well or fairly 
dealt with, you run the risk of undesirable 
publicity, a brief article, at best, on the mission 
Or no coverage at all. 


Establish and inform the media of your phone 
number and your newsroom location as a 
central point of mission news dissemination. 


Hold a daily news conference or issue daily 
releases on the results of each day’s mission 
performance. 


In some cases, a full scale news conference prior 
to, as well as, the last day of the mission is 
desirable. Insure any prepared statements are in 
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the language of the country as well as in 
English. As a point of interest, the fact that all 
literature given to the Japanese by Mission 
members was printed in Japanese was extreme- 
ly well received. 


7. Insure a full news kit is prepared to give to 
media upon arrival of mission. It was very much 
appreciated and contributed considerably to 
our coverage that the news kits were prepared 
in Japanese and English. 


8. Be versed in the customs of the media in the 
country of your visit. Respect them, but at the 
same instance, using tact and diplomacy, 
introduce and leave a little of your local style. 


FOLLOW-UP: 


The Department of Industry and Commerce in 
very close cooperation with the Bureau of Public 
Affairs has signed a one year agreement with Grant 
International Ltd. to perform the public relation 
functions in Japan on behalf of the Government of 
Alberta. 


GOVERNMENT SERVICES 


The province of Alberta is interested in 
increasing export activities of all sectors of the 
business community. 

The International Marketing Branch of the 
Department of Industry and Commerce provides 
market research and intelligence on all other sectors 
of existing and potential export trade, and advises 
Alberta manufacturers in the techniques of export 
marketing such as agreements, documentation, cus- 
oms and tariffs, insurance, financing, transportation 
and market development. In addition, active promo- 
tion of Alberta products is conducted in international 
markets through participation in trade fairs, trade 
lopment and economic survey missions. 

For information write or call Edmonton (403) 


429-5661 


aeve 


Address: International Marketing Branch 
Department of Industry & Commerce 
1502 Centennial Building 
Edmonton, Alberta 

Telex: 037-3651 


The Agriculture sector is the responsibility of 
the Agriculture Marketing Division, Department of 
Agriculture, which provides assistance to producers 
and processors in defining markets and informing on 
existing and potential outlets for its output. 

For information write or call Edmonton (403) 
425-9410 

Address: Department of Agriculture 
Agriculture Building 
9718 - 107 Street 
Edmonton, Alberta 


Telex: 037-2666 


MISSION ORGANIZATION 


\n Overseas mission requires long weeks of 

ition, and it is essential that a minimum of 26 
weeks advance notice be given. The following is a 
suggested organization and time schedule. 


26 Weeks — Coordination — The appointment of a 
central coordinating committee with authority to 
implement the required actions. The coordinator will 

‘ responsible for all factors such as preparation of 
budget, schedules, travel and accommodation arrange- 
ments, itineraries, agendas, briefing arrangements, 
on-site control and preparation of follow-up. 


D 1 
nesearcn 


| Research of economic factors, both 
Gomestic and foreign that affect the mission must be 
undertaken early, and if special brochures are 
required for translation and printing, it must be 


prepared, proofed, and printed at least 8 weeks prior 
to departure, 
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24 Weeks — Budget — Preliminary inquiries will 
indicate costs to be incurred, and while no final figure 
can be established until the return of the mission, 
there will be firm indications of cost. 


Budget consideration will contain the following cost 
estimates: 


1. Transportation — Air Fare return 
Transfers at destination 
Limousine Service 

— Hotel — number of persons and 
number of nights and rate 


2. Accommoda- 
tion & 
Subsistence 
Entertainment — Receptions, luncheons, dinners 
4. Communica- — Telephone, Telex, duplicating 
tion of programmes, _ itineraries, 
agendas, meetings, interpreters, 
etc. 
5. Production of — Design, writing, layout, transla- 
Literature tion, printing, covers. 
6. Freight Costs — Movement of gifts, samples, 
brochures and return of same if 
needed. 


wo 


7. Postage — Correspondence costs 

8. Promotion — Suitable gifts, wrapping, etc. (if 
required) 

9. Salaries —Number of people, rate and 
time. 


10. Equipment & 
Space Rental 


— Typewriters, duplicators, tele- 
phones & rooms for informa- 
tion center at points of destina- 
tion. 

11. Interpreters & — Casual employees — number of 

Steno Staff people and hours 


12. A contingency fund of 15% of above. 


An interim budget can be prepared from the above 
considerations. 

An assessment of per capita costs should be con- 
sidered. 


22 Weeks — Membership Selection — Depending on 
mission objectives, the membership should consist of 
executive level personnel, with support staff of 
technical experts to ensure day to day control. 


20 Weeks — Approvals — The Federal Departments of 
industry, Trade & Commerce, and the Department of 
External Affairs should be notified of the proposed 
mission composition and objectives, and assistance 
sought from them in the preparation of agenda and 
itinerary. The on-site assistance of our Embassies is 
important in seeking out contacts and government 
cooperation. 


18 Weeks — Scheduling — Initial arrangement of 
schedules for mission appointments and visitations 


are required at an early date to ensure that the people 
essential to the mission are prepared to meet with the 
delegates. 


7—12 Weeks — Agenda & Itinerary — A system of 
control of available time to coordinate itineraries is 
established, fitting all contacts into the mission 
period and allowing adequate time for transportation, 
discussion, and touring of facilities if required. This is 
a tentative schedule, confirmation of time from both 
sides being essential. 


8—10 Weeks — Publicity — News released, advertising, 
are considered. 


7 Weeks — Preparatory and liaison visits by senior 
officials to coordinate and confirm on-site prepara- 
tion with Federal government and local officials. 


6 Weeks — Briefings — An initial briefing of mission 
members is undertaken, using Federal Government, 
Provincial Government and other resources. This will 
inform the members on tariffs, customs, methods of 
doing business, and other items which can affect their 
objectives. 


4 Weeks — All shipments of literature, gifts, equip- 
ment should be forwarded. Use of customs broker is 
suggested. 


1 Week — Advance Party — The mission should be 
preceded by a coordinating staff who will make last 
minute arrangements re: acconmimodation, airport 
transfers, itineraries. It will also set up an information 
and control center for the mission, to coordinate all 
necessary changes in itineraries and agendas. It will 
also act as a clearing house for news releases, 
communications and shall maintain a record of where 
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each mission member is at any given time. The 
information center should be staffed with stenogra- 
phers, typewriters, duplicating machines, and a 
constant telephone watch is kept. 


Arrival — The advance party shall meet the mission, 
and conduct it to its hotel, and ensure that everyone 
is settled in. Briefings shall be conducted to up date 
all members on their itineraries, and material on 
schedules, appointments and other information shall 
be given to them. 


On-Site Control — The information and mission 
control center becomes the focal point of the 
mission, advising and being advised of what transpires 
during their stay. Times and location for daily 
briefings and debriefings of mission members are 
established, where strategy and effect are discussed, 
or additional information on their daily activity is 
disseminated. It collects daily reports from each 
mission member in preparation for a follow-up 
report. All transportation, interpreter requirements, 
appointment scheduling is conducted through this 
central office, and all clean up with the hotel and 
other agencies is conducted by the coordinating staff. 


Post Mission — The 6 weeks immediately following 
the mission are essential for the clean up of all 
accounts, the assembly, drafting, and publication of a 
report on the mission. 


A Debriefing of all mission members is scheduled for 
immediately after the completion of the report. 

The report should contain a record of the 
findings of the mission, its immediate results, and its 
recommendations for follow-up. 


JAPAN INFORMATION FILE — JAPAN DESK 


lf any economic trade mission is to be 
successful and useful to the Province of Alberta, there 
must be efficient follow-up. However, follow-up can 
only occur when there is adequate information on 
that country or those countries visited during the 
trade mission. There must be a central location for 
this ‘pool’ of information and everyone must be 
knowledgeable of its existence. 

To facilitate follow-up, a “Japan Desk” has 
been established within the Economic Research 
and Analysis Branch, Department of Industry 
and Commerce. The ‘Japan Desk” accumulates 
and disseminates follow-up information arising 
from the Alberta Economic Mission to Japan. Follow- 
up information is made available to mission members 
and to all those business and government officials 
interested in the Japanese market. 

Follow-up information within the ‘Japan 
Desk” is co-ordinated under six main categories, each 
of which have information on a number of com- 
modities. 


A. Agriculture — information on red meats, 
beef cattle and semen, livestock, feeds, 
swine, vegetables, vegetable oils, honey, 
poultry and poultry products. 

B. Resource Based Industries — information 
on oil, coal, sulphur, petrochemicals, oil 
and gas by-products, metals and minerals. 

Ge Industry Development — information on 
wood products, construction, textiles, 
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electronics, housing and development, 
steel. 

D. Investment and Finance — information 
on joint-venture possiblities and invest- 
ment opportunities. 

EB Manpower, Research and Development. 

P Tourism. 


Other duties of the ‘Japan Desk’ are the 
maintenance of a reference library on the Japanese 
economy, trade regulations in Japan, investment 
policies, Japanese trading companies and corpora- 
tions, publications, plus general information on 
Japan. The ‘Japan Desk’ will also search out 
information when required. 


Information requests should be directed to: 


Economic Research and Analysis Branch 
Department of Industry and Commerce 
Room 1629, Centennial Building 
Edmonton, Alberta. T5J OH5 

Phone: 424-1127 


For your convenience in obtaining information 
from the “Japan Desk’’, self addressed cards have 
been inserted into this report on the following page. 
In requesting information please use the code system 
which has been used throughout the report. For 
example, A is for Agriculture and A—4 refers to 
Swine, or C is for Industry Development and C-1 
refers to Wood Products. Copies of ‘‘Special Reports’’ 
may be obtained by listing the titles. 


Request from: 
Name — 
Occupation/Company — 
Address — 


Phone number — 


Request for: 
Code Number/category — 
Type of Information — 


‘Special Reports’ — 


tear on dotted line 


Request from: 
Name — 
Occupation / Company — 
Address — 


Phone number — 


Request for: 
Code Number/category — 
Type of Information — 


‘Special Reports’ — 


il 


Economic Research and Analysis Branch 
Department of Industry & Commerce 
Room 1629, Centennial Building 
Edmonton, Alberta 

75d OHS 


tear on dotted line 


Affix 
Stamp 


Economic Research and Analysis Branch 
Department of Industry & Commerce 
Room 1629, Centennial Building 
Edmonton, Alberta 

Low ORS 
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USEFUL ADDRESSES 


Alberta Government Assistance 
International Marketing Branch 
Department of Industry and Commerce 
1502 Centennial Building 

Edmonton, Alberta 

T5J OH4 


Phone — (403) 429-5661 
Telex  — 037-3651 


Tokyo Office 

Department of Industry and Commerce 
Government of Alberta 

7th Floor Akasaka Tokyu Building 
14-3, 2-chome, Nagata-Cho 
Chiyoda-Ku 

Tokyo 100, Japan 


Phone — (Japan) 501-3011 
Telex —J28-543 


Marketing Division 

Department of Agriculture 

2nd Floor, Agriculture Building 
9718 - 107 Street 

Edmonton, Alberta 


Phone — (403) 425-9410 
Telex — 037-2666 


The “Japan Desk”’ 

Planning and Intelligence Branch 
Department of Industry and Commerce 
1629 Centennial Building 

Edmonton, Alberta 

T5J OH4 


Phone — (403) 424-1127 


Canadian Government Assistance 


Regional Office. 

Department of Industry, Trade and Commerce 
500 Chancery Hal! 

3 Sir Winston Churchill Square 

Edmonton, Alberta 

bJS 263 


Phone — (403) 425-7063 
Telex — 037-2762 


Minister (Commercial) 
Embassy of Canada 
Akasaka Post Office 
Tokyo 107, Japan 


Phone — (Japan) 408-2101 
Telex —TK-2218 
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Japan Consulate/Trade Offices 
in Alberta 


Consulate-General of Japan 
Room 2600 

10020 - 100 Street 
Edmonton, Alberta 


Phone — (403) 422-3752 


Japan External Trade Organization 
Room 1216 

Royal Bank Building 

10117 Jasper Avenue 

Edmonton, Alberta 


Phone — (403) 422-7398 


Japanese Trading Companies in Alberta 


Marubeni Canada Limited 
6th Floor, Calgary House 
550 - 6th Avenue, S.W. 
Calgary, Alberta 


Phone — (403) 262-1084 
Telex —038-21540 


Mitsubishi Canada Limited 
Calgary Office 

2528 One Palliser Square 
125 - 9th Avenue, S.E. 
Calgary, Alberta 


Phone — (403) 263-1094 
Telex — 038-24669 


Mitsui and Company (Canada) Limited 
Calgary Office 

410 Crown Trust Building 

407 - 8 Avenue, S.W. 

Calgary, Alberta 


Phone — (403) 264-3571 
Telex — 038-24856 


M.B.L. Sales Limited 
3808 - 7th Street, S.E. 
Calgary, Alberta 


Phone — (403) 287-0222 
Nissho-lwai Canada Limited 
Suite 1010 Aquitaine Tower 
540 - 5th Avenue, S.W. 
Calgary, Alberta 


Phone — (403) 265-4816 
Telex ~ 038-24863 


Sumitomo Shoji Canada Limited 


Suite 722 
700 - 6th Avenue, S.W. 
Calgary, Alberta 


Phone — (403) 265-2827 
Telex — 0038-21628 


C. Itoh & Co. (Canada) Ltd., 
1450 1.B.M. Building 

606 - 4th Street, S.W. 
Calgary, Alberta 


Phone — (403) 265-9042 
Telex — 038-25515 


Canadian Banks in Tokyo 


Bank of Montreal 
New Tokyo Building 
Room 419, No 2 — 3 Chome 
Marunouchi, Chiyoda Ku 
yo 100, Japan 


Canadian Imperial Bank of Commerce 


Suite 939, Kokusai Building 


1—1 Marunouchi, 3—Chome, Chiyoda Ku 


Tokyo 100, Japan 


The Royal Bank of Canada 
602 Fuji Building 

2—3, 3—Chome 
Marunouchi, Chiyoda Ku 
CROsBoxal7i09 

Tokyo 100, Japan 


The Bank of Nova Scotia 
Palace Hotel Building 

1—1 Marunouchi, 1—Chome 
Chyioda Ku 

Tokyo 100, Japan 


Toronto Dominion Bank 
Room 406 Fuji Building 
2—3 Marunouchi, 3—Chome 
Tokyo 100, Japan 
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